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ABSTRACT
The study based on comparison and contrast of tourist destinations that have similarities in Da Nang City and Korea and then, draw out some achievements as well as experiences in Korean tourism planning and management in order to apply those into a practice in Da Nang City, Viet Nam. The results collected from Korea tourist destinations help to generalize some typical basic models as a form of tourist planning attached with the whole planning of the country. Tourism planning in Korea is a combination between traditional values based on modern science and technology. The tourism-planning model should meet the standards of being Green-Clean-Nice and civilized. Thanks to the study, some conclusions on tourism management including destination management, environment management, and urban management in Korea can be drawn. In addition, there are some recommendations for Korean tourism based on the results of the study. 

TÓM TẮT

Đề tài nghiên cứu dựa trên sự so sánh, đối chiếu những điểm du lịch có đặc điểm tương đồng ở thành phố Đà Nẵng và Hàn Quốc, để từ đó rút ra  những thành tựu cũng như những bài học kinh nghiêm trong công tác quy hoạch và quản lý du lịch của Hàn Quốc nhằm áp dụng vào hoàn cảnh thực tiển ở thành phố Đà Nẵng, Việt Nam. Kết quả  nghiên cứu tại các điểm du lịch Hàn Quốc đã giúp khái quát được một số mô hình du lịch cơ bản, đó là quy hoạch du lịch phải là bộ phận khắn khít của quy hoạch chung. Phát triển du lịch còn là sự kết hợp việc bảo tồn những giá trị truyền thống dựa trên kỹ thuật hiện đại.  Mô hình quy hoạch du lịch dựa trên tiêu chí Xanh-Sạch-Đẹp và văn minh. Trên cơ sở nghiên cứu, đề tài cũng rút ra được một số vấn đề về quản lý du lịch như là quản lý điểm du lịch, quản  lý môi trường, quản lý đô thị ở Hàn Quốc. Một số ý kiến đóng góp cho du lịch Hàn Quốc đã được nêu ra dựa trên kết qủa nghiên cứu.    
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1. INTRODUCTION
1.1 Purposes

As one of the five Central Cities of Vietnam, Da Nang has an important role as a center to develop economy, culture, society not only in the central region but in the highland as well. Based on the potential and available natural resources such as river, sea, forest, mountain, peninsular and human resources as well as the developing material and technical bases, Da Nang is trying to complete the economic structure following the modern model as Industry-Service-Agriculture. On the other hand, it will be changed into Service-Industry-Agriculture in 2010 and the economic key is service, so tourism development is a priority.
The total planning for Viet Nam tourism development (1995-2010) determined that the coastal of the central region plays a strategic position to develop tourism. Especially, Da Nang city has an important role as a key economic center. It is really a new attractive destination including the warm weather, local people friendly, beautiful beaches, and new golf resorts as well as low living cost for visitors. These factors demonstrate Da Nang city is a new developing city in construction. 
However, the tourist activities in Da Nang have been poor for many years. Implementing tourism planning strategy in Da Nang such as planning, organizing, managing tourist sites and some other problems within the conservation culture-historical ruins or environmental protect... are limited.  Professional characteristics are low and they thus keep a dangerous and misery-ridden situation of a non- organized tourism development. From the real situation in Da Nang, we determined that it is necessary to find appropriate methods and progressive models on effective usage of resources for tourism development. These are the main purposes and the reasons why we choose a project title: “An investigation into the models of tourism planning and management in Korea for application to tourism development in Da Nang City.”  

1.2 Objectives 

The objectives of the research project are: 

· Understanding the logical basis of the tourism territorial planning in Korea at national level and local one.

· Understanding some of the planning models of tourist sites in Korea and comparing those with the circumstance of Da Nang (Researching the tourism planning models in Korea at some tourist sites based on the similarity of tourism resources between Da Nang and Korea).

· Collecting, managing, and organizing approaches to effective tourism activities in Korea based on three points of view: society-economy, culture-education, and environment (Doing research and developing tourism including the matters of festivals, events, conferences).
· Analyzing and criticizing the tourism activities in Korea to develop the tourism models that can create high valuable tourism products.

1.3 Scope and Design of the research

-Scope 

The limited scope of the project is the surroundings of Da Nang City. The research will concentrate on natural tourism sites as well as high potentiality cultural sites. To the planned and being exploited tourism sites, the project will evaluate their achievements as well as their drawbacks. To the tourism sites which are being or going to be put in practice, the project will look into carefully then give the reasonable suggestions. In Korea, the project will investigate deeply some excellent tourism sites and then apply in the specific context of Da Nang. Some couple place can be studied in plan as following:

(i) Hwaseong Fortress (World Heritage-Suwon, Kyeonggi-do) and Dien Hai Citadel (Da Nang).

(ii) Icheon World Ceramic Center and Stone Sculpture Village Ngu Hanh Son (Da Nang)

(iii) Namsan Park (Hoehyun, Seoul) and 29-3 Park, 2-9 Square (Da Nang).
(iv) National Park Seoraksan (Gangwon-do) and SonTra Natural preservative area (Da Nang).

(v) Womido and Yeongjongdo Islands and Son Tra Peninsular (Da Nang).

(vi) Busan city‘s beaches including: Haeundae, Songjeong, National Sea Park Dadohae (Wando) and Da Nang beaches ( Non Nuoc, My Khe, Son Tra, Hai Van) .

-Study design 

The study design of the project can be divided into 4 parts:

Part1: The presentation of the general knowledge of current tourism planning in the world.
Part2: General consideration about natural conditions, natural resources, culture as well as other factors have influenced to the tourism planning of Korea. 

Part3: Choosing some tourism sites in Korea and in Da Nang based on the similarities of natural and human resources such as sea, mountain, island, and village, museum in order to describe, compare, collate, and then evaluate the effectiveness in tourism planning models. 

Part 4: Studying the experiences on organizing and managing tourism at some excellent tourism sites in Korea and draw out the achievements. 
1.4 Research Methods for Tourism 
Research Methods in tourism include wide range of techniques, a balance of qualitative and quantitative methods, and the collection, analysis and use of both primary and secondary data, and then have a good data analysis. 
The study has over viewing, collecting the information that related to the study. Data used in this study mainly based on the official publishing materials in Viet Nam, Da Nang and Korea. Using the social science approach to tourism such as observe, investigate, carry out the survey in the tourist sites and then implementing or analyzing.Interview the experts, tourists, managers, servers through questionnaire or in contact. Use map method as GIS tool with the software Map Info 6.0 to establish thematic maps.

2. TOURISM REVIEW AND INTRODUCTION TO TOURISM PLANNING AND MANAGEMENT 

2.1 Definition of Tourism
The activities of a person traveling to a place outside his or her usual environment for less than a specified period of time and whose main purpose of travel is other than the exercise of an activity remunerated to within the place visited (WTO, 1991).

Today the trend is toward the use of tourism and travel as synonymous term (Hunt and Layne, 1991).In both, all the support services for travelers are included. Perhaps the best definition of tourism is that of Mathieson and Wall (1982): “Tourism is the temporary movement of people to destination outside their normal places of work and residence, the activities undertaken during their stay in those destinations, and the facilities created to cater to their needs.”
2.2 Ecotourism

Our goal is to enable people to enjoy and to learn about the natural, historical and cultural characteristics of unique environments while preserving the integrity of those sites and stimulating the economic development opportunities in local communities. Fennell and Eagles (1990) concluded that ecotourism success depends greatly upon integrated planning between the public and private sectors if the objective of sustainable development is to be achieved.

Specifically, we believe that successful ecotourism projects must have: effectively promote the preservation of entire local ecosystems, not just individual species, vistas or sites; be economically viable in order to attract financing and be sustainable, be well planned, financed, managed and marketed in order to meet the stringent environmental and recreational demands of a true ecotourism development.(Eco-Tourism International ).

Today, ecotourism-oriented resorts are increasing the tourism value of natural and cultural resources while contributing to the local and national economy, and maintaining the characteristic of the resources. The international hotel industry is optimistic about expansion opportunities in destinations favored by the growing prominence of "eco-aware" tourists interested in sightseeing combined with ecotourism experiences. Cambodia, Laos, Myanmar, Vietnam, and the remote parts of Thailand, the Philippines, Malaysia, and Indonesia are the principal target areas for new resort developments in Asia.

2.3 Sustainable Tourism 
As a guiding concept by Sustainable development (WCED, 1987), the definition of sustainable tourism indicated that tourism is developed in such a way so as to meet the needs of the present without compromising the ability of future generations to meet their own needs. 

Sustainable tourism, in its purest sense, is an industry which attempts to make a low impact on the environment and local culture, while helping to generate income, employment, and the conservation of local ecosystems. It is responsible tourism that is both ecologically and culturally sensitive. The 2nd International Conference on Climate Change and Tourism “urges action by the entire tourism sector to face climate change as one of the greatest challenges to sustainable development, and to the Millennium Development Goals in the 21st Century.” The Davos Declaration presented at the closing of the three-day Conference underscores that “the tourism sector must rapidly respond to climate change, within the evolving UN framework if it is to grow in a sustainable manner (Davos Declaration, 3 October 2007).This Conference required action for the tourism sector to:
-Mitigate its Greenhouse Gas GHG emissions, derived especially from transport and accommodation activities;
-Adapt tourism businesses and destinations to changing climate conditions;

-Apply existing and new technology to improve energy efficiency; and 

-Secure financial resources to help poor regions and countries. 

2.4 Tourism planning 
Tourism is one of many activities in a community or region that requires planning and coordination.  Planning is the process of identifying objectives and defining and evaluating methods of achieving them. Planning considers all of the tourism resources, organizations, markets, and programs within a region. Comprehensive planning also considers economic, environmental, social, and institutional aspects of tourism development. [Daniel J. Stynes and Cynthia O'Halloran, 2004].

Planning is one activity frequently undertaken by national tourism organizations (NTOs) (World Tourism Organization [WTO] 1979). Strategic planning, in particular, has been identified as an NTO function that could be articulated for purposes of research (Taylor 1994). Tourism has been substantially underrepresented in the strategic planning literature. Gilbert and Kapur (1990) claimed: "Strategic planning is rarely discussed in journals applied to the hospitality (tourism) industry". Research on the strategic planning process adopted by NTOs is further complicated by the fact that the field of strategic planning has deep roots in the private sector. 

One of the most important of tourism planning is regional planning. Regions require various land uses; protection of farmland, cities, industrial space, transportation hubs and infrastructure, military bases, and wilderness. Regional planning is the science of efficient placement of infrastructure and zoning for the sustainable growth of a region..

A ‘region’ in planning terms can be administrative or at least partially functional, and is likely to include a network of settlements and character areas. In most European countries, regional and national plans are ‘spatial’ directing certain levels of development to specific cities and towns in order to support and manage the region depending on specific needs. 
2.4.1 Steps in the planning process

There are six steps in the planning process (Daniel J.Stynes & C. O'Halloran, 2004):

(i) Step one: Defining Goals and objectives. Ideally, tourism development goals should flow from more general community goals and objectives. It is important to understand how a tourism plan serves these broader purposes. Is the community seeking a broader tax base, increased employment opportunities, expanded recreation facilities, better educational programs, a higher quality of life and how can tourism contribute to these objectives.

(ii) Step two: Identifying the tourism system. It is important to first define its scope and characteristics. Generally, tourism involves people traveling outside of their community for pleasure. Definitions differ on the specifics of how far people must travel, whether or not they must stay overnight, for how long, and what exactly is included under traveling for "pleasure". We can begin to clarify the tourism system by breaking it down into three subsystems: tourism resources, tourism organizations, tourism markets.

-Tourism resources: They are (1) natural, (2) cultural, (3) human, or (4) capital resources that are used or can be used to attract or serve tourists. 

Table 2.1: Tourism resources

	TOURISM RESOURCES



	Nature
	Climate-seasons; Water resources-lakes, streams, waterfalls; Flora-forests, flowers, shrubs, wild edibles; Fauna-fish & wildlife; Geological resources-topography, soils, sand dunes, beaches, caves, rocks & minerals, fossils; Scenery-combinations

	Culture
	Historic buildings, sites; Monuments, shrines; Cuisine; Ethnic cultures; Industry, government, religion, etc...; Anthropological resources; Local celebrities.

	Human
	Hospitality skills; Management skills; Seasonal labor force; Performing artists-music, drama, art, storytellers, etc..;. Craftsman and artisans; researchers; Local populations.

	Capital
	Availability of capital, financing; Infrastructure-transportation roads, airports, railroads, harbors & marinas, trails & walkways; Infrastructure: utilities water, power, waste treatment, and communications.


-Tourism organizations: They include national, regional, & local tourism associations. Travel information & reservation services and national agencies, departments of commerce, transportation, & land management agencies.

-Tourism markets: Successful tourism programs require a strong market orientation. The needs and wants of the tourists you choose to attract and serve must be the focus of much of your marketing and development activity. Tourists fall into a very diverse set of categories with quite distinct needs and wants. You should identify the different types of tourists, or market segments that you would like to serve. This may involve one or more tourism market surveys. Such as: 

-What are the primary market segments you presently attract? Where do they come from?
-What local businesses and facilities do they use? What attracted them to the community?
-How did they find out about your community? How satisfied are they with your offerings?

For further, tourism plan is significantly affected by many factors in the broader environment. These include such things as tourism offerings and prices at competing destinations, federal and state policy and legislation, currency exchange rates, the state of the economy, and weather. Local populations also must be considered in tourism planning. 

(iii) Step three: Generating Alternatives. Generating alternative development and marketing options to meet your goals requires some creative thinking and brainstorming. Tourism planning involves a wide range of interrelated development and marketing decisions. 

(iv) Step four: Evaluating Alternatives. Tourism development and marketing options are evaluated by assessing the degree to which each option will be able to meet the stated goals and objectives.

-Feasibility analysis: It is not feasible due to economic, environmental, political, legal, or other factors. Evaluate the remaining set of alternatives in more detail, paying particular attention to the market potential and financial plan. Make a realistic assessment of your community's ability to attract and serve a market segment. This requires a clear understanding of the tourism market in the area and how this market is changing. Also carefully identify the advantages and disadvantages compared to the competition.

-Impact assessment: Economic Impacts: Sales; revenue; and income, Employment, infrastructure costs, Prices, Economic base & structure. Environmental Impacts:  Lands, Waters, Air, Infrastructure, Flora & fauna. Social Impacts: Population structure & distribution, Values & attitudes, Education, Occupations, Safety & security, Congestion & crowding, Community spirit & cohesion, Quality of life. Local Government impacts: Guidelines for ‘Sustainable Tourism Development’ as proposed by current tourism planning literature (Hall, 1997; Hall, 2000) indicate that local government manages the natural and cultural resources that tourism relies on, provides core infrastructure, attractions and facilities, and often funds regional marketing and visitor information. Business and Industry impacts and Resident impacts.

(v)&(vi) Step five and six: Implementation, and Monitoring and Evaluation. We will not attempt a complete discussion of decision-making, plan implementation, and monitoring, but these are critical steps in the success of a tourism plan. A set of specific actions should be prescribed with clearly defined responsibilities and timetables. Monitor progress in implementing the plan and evaluate the success of the plan in meeting its goals and objectives on a regular basis. Plans generally need to be adjusted over time due to changing goals, changing market conditions, and unanticipated impacts. It is a good idea to build monitoring and evaluation systems into your planning efforts.

Gunn C.A (1993) illustrated key steps in the process or developing a regional tourism plan as below:

	[image: image22.jpg]


Setting objectives
	Research
	Synthesis-Conclusions
	Concepts
	Recommendations



-Setting objectives: it would be to provide planning action on (1) solutions to constraints and issues (2) identification of destination zones with greatest potential, and (3) action objectives and strategies.


-Research: collecting data, carrying out the survey, doing reports, maps…and organizing forums, workshops.


-Synthesis and Conclusions: to evaluate what the research step has revealed. The main purpose of this step is to derive meaning from the research stage.

-Concepts: this step leads to the creativity and ideation has full influence.

-Recommendations: the focus is on planning toward making the tourism system function more smoothly and more productively.

2.4.2 Destination Zone and Destination Planning Project

There are five sections of a destination zone and their relationship (Gunn.A, 1993):

	Circulation
	Gateway
	Community
	Linkages
	Attractions




A Destination Planning Project should include the follow basic steps:

a. Identify sponsorship and leadership b. Set goals c. Investigate strengths and weaknesses

d. Develop recommendations e. Identify objectives and strategies. 
g. Assign priorities and responsibilities h. Monitor feedback.

2.4.3 Product’s Analysis Sequence for Outdoor Leisure Planning (PASLOP) Model

Baud-Bovy (1980,1982) created an approach to planning outdoor recreation and tourism development called Product’s Analysis Sequence for Outdoor Leisure Planning (PASLOP)
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Figure 2.1: PASLOP Model. Product Analysis Sequence for Outdoor Leisure Planning, an early process applicable to tourism planning. (Baud-Bovy, 1982) 

2.5 Tourism Management 

-Management comprises directing and controlling a group of one or more people or entities for the purpose of coordinating and harmonizing that group towards accomplishing a goal. Management often encompasses the deployment and manipulation of human resources, financial resources, technological resources, and natural resources (Wikipedia). 
In a tourism context, growth management considerations at the community level must not only respond to local concerns but necessarily balance the needs of residents with tourists. Tourism resources are frequently common pool resources (Healey 1994) such as land or water. Bosselman, Peterson, and McCathy (1999) identify three categories of growth management strategy-manage quality, quantity and location.
-Tourism management may have some important things: land, urban and destination management; Human resources management; Environmental management; and marketing management.

(i)Land management can be defined as the process of managing the use and development (in both urban and suburban settings) of land resources in a sustainable way. Land resources are used for a variety of purposes which interact and may compete with one another; therefore, it is desirable to plan and manage all uses in an integrated manner.

(ii)Urban management has a twin objective: first, to plan for, provide and maintain a city's infrastructure and services, and second, to make sure that the city's government is in a fit state, organizationally and financially, to ensure that provision and maintenance.

(iii)Human Resource (HR) Management is the process of organizing and effectively employing people in pursuit of organizational goals (Stone & Meltz, 1988) include: planning; job analysis; orientation, training, and staff development; benefits, working conditions, labor relations…

(iv)Environmental management involves the management of all components of the bio-physical environment, both living (biotic) and non-living (abiotic). This is due to the interconnected and network of relationships amongst all living species and their habitats. The environment also involves the relationships of the human environment, such as the social, cultural and economic environment with the bio-physical environment.

(v)Marketing management is a business discipline focused on the practical application of marketing techniques and the management of a firm's marketing resources and activities. Marketing managers are often responsible for influencing the level, timing, and composition of customer demand accepted definition of the term. (Wikipedia).

3. TOURISM IN VIETNAM AND DA NANG CITY
3.1
Vietnam in brief
-Land: Locating on the eastern part of the Indochinese peninsula, China borders to the north, Laos and Cambodia to the west, the East Sea to the east and the Pacific Ocean to the east and south. The country’s total length from north to south is 1,650km. Its width, stretching from east to west, is 600km at the widest point in the north, 400km in the south, and 50km at the narrowest part. The coastline is 3,260km long and the inland border is 4,510km. Mainland territory is 331,211 Sq. km. Three quarters of Vietnam's territory consist of mountains and hills. The Hanoi Capital city is along the banks of the Red river (510km). In the south, the Mekong river starts in China, flows down through Thailand and Cambodia, and then splits into 9 smaller rivers when it reaches southern Vietnam.  The highest mountain is Hoang Lien Son (3142m), and the longest river is Dong Nai (586km).
-Climate: Vietnam lies in the tropics and monsoon. The climate of Vietnam varies greatly from one region of the country to another. Most of Vietnam has a sub tropical climate and is hot, at least in the summer, and wet most of the year. Southern Vietnam experiences very little seasonal temperature change. It has a tropical, hot and humid, climate, and has only two real seasons - the monsoon season and the dry season. Northern Vietnam, along the Red River, has hot, wet summers (27-32oC), similar to those in the south. But in the winter, lasting from November to April, are drier and much colder (5-10oC). 
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-Flora and fauna: Vietnam is an ideal habitat for thousands of species. Wild animals include: water buffalo, crocodiles, snakes, and monkeys, hundreds of species of fish and birds and insects, and many other animals. There are countless numbers of jungle trees, bushes, flowers, and any other type of plant. Plants grown as a crop are rice, fruit trees, and rubber trees, the plants used to make tee and coffee, sugarcane, vegetables. 

-Administrative Units: Vietnam is divided into 64 provinces and cities. Five important cities are: Ha Noi Capital, Ho Chi Minh City, Hai Phong City, Da Nang City and Can Tho City. (Updated on 31 December, 2006). (http://www.gso.gov.vn)
-History:  Vietnam’s history divided into 5 periods: (1) Prehistory: There is evidence of human settlements in Northern Vietnam as far back as 500,000-300,000 BC. In the third century BC, King An Duong Vuong founded Au Viet. (2) Chinese occupation: Northern Vietnam was occupied by China from 189BC to 939AD. (3)Independence: Local Kings ruled the area from 939AD to 1860AD. (4)French colonialism: 1860- 1945. (5)Independence: The Socialist Republic of Viet Nam was  founded on September 2, 1945.
 -Religions: The three main religious influences in Vietnam are Buddhism, Confucianism and the Cult of Mother-Worshipping.
-Languages and Scripts: More than 80 percent of the population speaks Vietnamese or Kinh/Viet, the national language. Three scripts have influenced Vietnam’s history: the Chinese Han, the Nom script, European missionaries in the 17th century first developed Quoc ngu, the Romanized transcription of the Vietnamese language used to this day.

-Economy: Vietnam's economy expanded 8.4 percent last year (2007) and GDP growth averaged 7.5 percent between 2001 and 2005. GDP for 2007 would rise to $USA70 billion and per capita income is $USA720 (2007). 

3.2
Tourism in Vietnam
Tourism is a potential industry in Vietnam. In recent years people have begun to realize the amazing beauty and possibilities in Vietnam. There are many new high class hotels and resorts there. Several international airlines now fly into Ho Chi Minh City, Da Nang and Hanoi. Once in Vietnam people can travel by Vietnamese Airlines, rail, or by car. Major cities are the most popular places to visit, but there are also many attractive and beautiful beaches and mountains as well as landscapes. 
     Table 3.1: International visitors to Vietnam (2003 - 2007) 
	Year
	Total (pers.)
	Higher than previous year (%)

	2003
	2,428,735
	-

	2004
	2,927,876
	20,5

	2005
	3,467,757
	18,4

	2006
	3,583,486
	3,0

	2007
	4,171,564
	16


                                                                                         (Source: General Statistic Office)

    Table 3.2: Some important international visitor markets in Vietnam (2003-2007)
	Year
	France
	USA
	China
	Australia
	Japan
	Thailand
	Korea

	2003
	86,791
	21,8928
	693,423
	93,292
	209,730
	40,123
	130,076

	2004
	104,025
	272,473
	778,431
	128,661
	267,210
	53,682
	232,995

	2005
	126,402
	333,566
	752,576
	145,359
	320,605
	84,100
	317,213

	2006
	132,304
	385,654
	520,485
	172,519
	383,896
	123,804
	421,741

	2007
	182,501
	412,301
	564,583
	227,300
	411,557
	160,747
	475,535


                                                           (Vietnam National Administration of Tourism,2008)

The pie charts below show the percentage of important international visitor markets in Vietnam over the period 2003-2007 quoted from Vietnam National Administration of Tourism report. During the year 2003, foreign visitors from China travelled to Vietnam made up nearly 50% while Thailand just occupied a smallest percentage with 3%. Besides, travelers from Japan and USA also showed their interest in Vietnam with considerable figures: 14 % and 15 % respectively.  However, year 2007 has witnessed some remarkable changes with upward trend. Although just made of 9% of total market in 2003, Korea traveler’s amount did increase to 20% as expected while China reduced to 23% that still leads the market in year 2007. There's a noticeable growth in the number of Thai tourist that made it increase from 3% to 7 % equal to the amount of French come to Vietnam in 2007. Having the same increasing trend with other markets, Japan, Australia & USA also had an increase in the number of tourists come to Vietnam at approximate 2%-3% in 2007. 
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Vietnam had estimated to host more than 369,000 international arrivals in January, 2008. Among the arrivals, the number of business visitors surged most, by 28.3 % to nearly 50,100, and that of tourists rose 18.5 % to roughly 236,000. South Korea was Vietnam's biggest tourism market this month with nearly 48,500 visitors, followed by the United States with more than 41,500 and China with roughly 40,700. (Vietnam National Administration of Tourism -VNAT)

     Table 3.3 Total voters for the most attractive destinations in Vietnam 

	A. Where is the paradise for independent travellers in Vietnam?


	B. Lowest cost can be found in? 



	1
	Halong Bay               [48]
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 (55.2%)


	1
	Hanoi                  [40]
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 (46.0%)


	2
	Nha Trang beach     [29]
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 (33.3%)


	2
	Mekong Delta     [30]
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 (34.5%)


	3
	Hanoi                        [27]
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 (31.0%)


	3
	Hoi An Town       [12]
[image: image13.png]



 (13.8%)


	4
	Sapa                         [25]
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 (28.7%)


	4
	Hue                      [5]
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 (5.7%)


	5
	Hoi An old town        [24]
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 (27.6%)


	
	

	6
	Hue Imperial City     [23]
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 (26.4%)


	
	

	7
	Phu Quoc Island       [23]
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 (26.4%)


	
	


                                                                                           (Survey of VNAT, 2006)

Vietnam's UNESCO World Heritages
As of 2003, Vietnam already has five items designated by UNESCO as World Cultural Heritage. The list includes: Complex of Hue Monuments (1993); Ha Long Bay (1994,2000); Hoi An Ancient Town (1999); My Son Sanctuary (1999) and Phong Nha - Ke Bang National Park  (2003)
Vietnam has started an aggressive push to enhance its already growing tourism industry. We believe that Vietnam’s tourism sector growth will be one of the key economies in the Asia tourist sector in 2007, the growth will be largely driven by substantial foreign direct investment. Visitor arrivals to Vietnam have been growing steadily for at least the past decade with the exception of 2003, when the bird flu scare hit. In calendar year 2005, international visitor arrivals reached 3.47 million, and edged slightly higher to 4,17 million visitors in 2007. 

While the tourism sector is now relatively underdeveloped, the future holds potential for significant growth: the Vietnamese government is aggressively pursuing macroeconomic stability and consistent economic progress; the land possesses vast areas of untouched natural beauty as well as 3,260 kilometers of beachfront area; and the Vietnamese culture is unique. Based on these factors, we believe that Vietnam has the potential to be one of the most promising tourism growth markets in Asia. We also believe that Vietnam could continue to experience strong growth in tourism arrivals in the future and the government remains committed to developing the nation’s tourism sector while further opening up Vietnam’s economy.
3.3 Da Nang City and tourism potential

3.3.1 Da Nang City

Table 3.4
       Area, Population and Administrative units in Da Nang City

	
	Area

(Sq km)
	Population in 2006

(Per)
	Population density (Pers/km2)
	Communes & Precincts 

	
	
	
	
	Total
	Precincts

	City
	1256,54
	792, 895
	631
	56
	45

	I.Urban districts
	244,19
	687, 030
	2,814
	45
	45

	1. Hai Chau
	21,09
	192,605
	9,133
	13
	13

	2. Thanh Khe
	9,27
	166,341
	17,836
	10
	10

	3. Sơn Tra
	60,88
	118,954
	1,954
	7
	7

	4. Ngu Hanh Son
	36,62
	53,166
	1,452
	4
	4

	5. Lien Chieu
	83,08
	90,891
	1,094
	5
	5

	6. Cam Le
	33,25
	66,073
	1,987
	6
	6

	II.Suburb districts 
	1012,35
	105, 865
	105
	11
	-

	6. Hoa Vang
	707,35
	105,865
	150
	11
	-

	7. Hoang Sa
	305,00
	-
	-
	-
	-


(Source – Statistical yearbook Da Nang City in 2007)

-History: In the middle of the 16th century, Da Nang was only a small port for goods in transit and ship repair. The French colonists, after establishing their domination of the whole of Vietnam in 1889, separated Da Nang from Quang Nam Province and renamed the city Tourane and under the control of the Governor General of Indochina. In the early 20th century, together with Hai Phong and Sai Gon, Tourane became an important trading center of the country. In March 1965, American marine units landed and started to set up a big military complex. The city was defined as a centrally governed city in 1967. On 6 July 1996, Da Nang city was directly responsible to the central government. 

-Geographic location: The city is in the middle of the country on the north – south road, rail, sea and air routes. It is 764km south of Hanoi Capital and 964km north of Ho Chi Minh City. Da Nang is in the central point of the four well –known world cultural heritages, including Hue imperial city, Hoi An ancient town and My Son Cham towers, Phong Nha-Ke Bang national park. On the regional and international scale, Da Nang is considered one of the important gateways of the Central Highlands of Vietnam, and Northeast Asian nations via the East-West Economic Corridor o the sea. Situated in one of the international sea and air routes. 

-Topography: Dining’s topography is a combination of mountains and coastal plains. The height of mountains of 700-1.500m. Da Nang has a 30km coastline and the coastal plains are low lying with white-sand beaches such as Non Nuoc, My Khe, Thanh Khe, Nam O and large coral reefs around Son Tra Peninsula. Many surveys being conducted in Da Nang waters in search of oil and gas.

-Climate: Da Nang is in a typical tropical monsoon zone with high temperature and equable climate. There are two seasons. The wet season (8-12) and the dry season (1-7).The annual average temperature is 25oC. The average humidity is 83.4%. The average rainfall is 2,500 mm a year.

	Month
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12

	Tourism  activity
	
	
	
	
	
	
	
	
	
	
	
	


	
	Advantage

	
	Disadvantage


-Economy: GDP growth rate will increase by 13% per year in the period 2001 - 2005; 14% in 2006 - 2010 and 13.5% in 2001 – 2010. Per capita income will reach USD $2,000 in 2010.  The export turnover will increase by an average of 21 - 23% per year in the period 2001 - 2010 and will bring in USD $1,720 million in 2010. Da Nang city is developing along the line of Industry - Service – Agriculture. Investment will push the tourist rate in the GDP structure of 13.3% in 2006 and 16.5% in 2010. 
-East-West Economic Corridor (EWEC) of  Southeast Asia: The EWEC is a significant Endeavour for Viet Nam. It will boost economic development, reduce poverty in the central provinces and bolster the relationship with Laos, Cambodia, Thailand and Myanmar. With the corridor's formation, EWEC member countries like Laos and Thailand will be able to utilize Viet Nam's deep-sea ports and Viet Nam will have platform to expand its investments into the three western EWEC countries.
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3.3.2. Tourism potential in Da Nang
The city of Da Nang with its coastal location in Central Vietnam is endowed with enormous tourist potential owing to the advantages of geography climate history economy and culture. In the master plan for tourist development of the country, the regions of Da Nang, Hue and Quang Nam have identified as one of the three core tourist areas of Vietnam. 

Da Nang tourism features are diverse: Plain Mountain, sea, and rivers. There is an offshore island. Nearby are the Marble Mountains the Hai Van Pass Son Tar peninsula and Bad Na resort area. Tourists can visit the Museum of Cham Sculpture the Museum of the Revolution and the Museum of President Ho Chi Minh. Dining is also famous for beautiful beaches. Among these are Nam O, Xuan Thieu, Bac My An, My Khe,Thanh Binh and Non Nuoc. Surfing contests and other water sports can be organized here. Located in a region of such significant tourist potential the city of Dining will become a focal point for tourists visiting surrounding areas. Within a radius of l00km from the center of Da Nang tourists can see historical monuments and relics of Vietnamese, Champa, Chinese, Japanese and French cultures.- 100km to the north of Da Nang is the centuries-old capital of Hue. The old Citadel of Hue with its majestic of palaces and the nearby tombs pagodas and temples make Hue unique. 70km away from the city to the south-west is the Holy land of My Son a complex of Champa architecture. Together with the old Cham capital Tra Kieu marked the pinnacle of the construction arts of the old Champa kingdom which ruled Central Vietnam for 9 centuries.- The ancient town of Hoi An is located 30km to the south of Da Nang. Once known by the name Faifo it was familiar to merchants the world over. Hoi an has some well-preserved houses in old Japanese and Chinese styles; temples chapels and houses in an old Vietnamese architectural style. Hue Hoi An, My Son are three of World Cultural Heritages by UNESCO.

                            Table 3.5           Visitor to Da Nang City (2004-2007)

	Year
	2004
	2005
	2006
	2007

	International Visitor
	236,459
	240,000
	258,000
	315,650

	Domestic Visitor
	412,647
	470,000
	516,000
	707,250

	Total
	649,106
	710,000
	774,000
	1.022.900


Dien Hai Citadel
Location: City center
Attraction: The Dien Hai citadel was formerly known as Dien Hai Fortress, it was built in 1813. The citadel was designed with two gates, the main one opening to the south and the other to the east. In side, there was Hanh Cung (the royal step-over place), Ky Dai (high flagpole platform), a storehouse for food and ammunition and 30 large canon emplacements. The citadel was built in brick in the square Vauban style of architecture. Dine Hai citadel, bearing the stamp of tradition of the struggle of Dining people and the nation in the persistent war against the French colonialists to protect national independence and territory, made an important contribution to the defeat of the French invaders in Dining in 1858-1860.
Bad Na Mountain

Location: Hoa Vang District 
Attractions: apart from Da Nang 40 kilometers to southwest, Ba Na – Mount Chua is 1,487 meters high over the sea level. Average temperature is from 17 to 20oC.In Ba Na, there are four seasons in a day. From the top of the mountain, one can have a vast view of sea, Da Nang city, rice fields spreading to the horizon. Ba Na natural reservation zone has 544 sorts of high-level flora, 256 types of animals, in which there are 6 flora and 44 fauna of being precious recorded in Vietnamese Redbook. All visitors think Ba Na that is the best place for relaxing. Some villas currently restored and upgraded with modern equipments are available. Especially comfortable cable system drives tourists from Vong Nguyet post, soaking in clouds, bypassing the beneath primitive forest to the center of Ba Na tourist site The present 760 meter cableway at Ba Na takes visitors from the height of 1,320m to 1,450m and the total 4.2 kilometer cableway will run from the Mo Stream to the top of 1,487m Mount Ba Na in 2008. 
Ngu Hanh Son Marble mountains
Location: Ngu Hanh Son District

Attractions: Marble Mountains are seemingly familiar to everybody who heard of there or has been to Da Nang City. There are so well known as to be a symbol of the area. The subtle, lyric and poetical ambience of pagodas, grottoes, trees, bushes, sounds the mixed of pagoda bells and murmuring waves and the mysterious legends of sea are all that are not far from the city center, making the mountains a fairy land for tourists for ages. There are many beautiful caves… Cultural and historical stamps can be seen on every pagoda, tower, and on Champa sculptures of the 14th and 15th century. 
Visitors come to the Marble Mountains easily visiting Hoa Hai Fine Arts Village, where nationwide and worldwide famous marble handicraft works are produced. The village has a three hundred-year history. Many gardens of statues have manufactured from the stone. Visitors are very interested and surprised by the artistic stone works exhibited here. Polished statues, lively toy animals, and sophisticated presents with both traditional and modern motives were produced here have been taken to most parts of the world by visitors.

29/3 City’ Park and 2/9 City’ Square
Location: Thanh Khe District and Hai Chau District

Attractions: the places for recreation, sport activity, botanic garden and exhibition. Especially, flower festival was organized every lunar new year.
The Hai Van Pass
Location: Lien Chieu District

Attractions: A 21km-long road over Hai Van Pass, opened at the end of the 19th century, winds back and forth to a height of 435m above sea level. With sudden curves and blind corners, Hai Van Pass is likened to an arrogant but beautiful girl challenging drivers' skills. From the top of Hai Van Pass, one can admire Lang Co Beach to the north and Da Nang to the south. The curving railway through Hai Van Pass is 3,200m long including sections running through seven tunnels. There are endless forests to the west of Hai Van Pass and the ocean is to the east. Hai Van Pass is a real challenge for drivers, as well as for adventurers. On a journey through the land, Hai Van is always an attractive landscape. Hai Van is highest pass in the country, full of perilous obstacles and is the last spur of the Truong Son Range reaching to the sea. 
On the top of have the vestiges of long ago, a fortified gateway. The gate facing to Thua Thien province is inscribed with the three words “Hai Van gate” and the other gate looking down on Quang Nam province is engraved “the most grandiose gateway in the world”. 
Son Tra Peninsular and Natural Preservative area
Location: Son Tra District

Attractions: Son Tra peninsula considered as Dining’s lung, will be urbanized with major tourism projects is a major concern of the city authorities. Records of Son Tra show that it has primeval forests with 289 high level plants of 217 genres and 90 groups, including unique Indochina peninsular species and fruit trees. Honey found at Son Tra is well-known as a valuable specialty. There are also 29 kinds of wild animals, especially monkeys. This is the reason for its popular name in Western countries, "Monkey Mountain". 51 kinds of birds and 15 kinds of reptiles have been found. The peninsula also has 10 beautiful beaches along the southern side with clean white sand, and fresh water streams. The Da Nang city has approved the planning of Son Tra to be a 2,200-ha tourist zone. Five tourism projects have been implemented to develop a five star eco-tourism and convalescence peninsula. Each project includes hundreds of 400-600m2 villas. This tourist resort, with its fine beaches and beautiful landscapes, being one of 15 national sea conservation areas.

Beautiful beaches of Da Nang City
Location: Son Tra District & Ngu Hanh Son District

Attractions : Da Nang has a coastline of 30 kilometers long, famous for many beautiful seashores stretching from the north to the south such as Xuan Thieu, Tien Sa, Son Tra, My Khe, Bac My An, Non Nuoc in which international tourists came for convalescence and relaxation, recognized as the most ideal beaches of the region. Da Nang has calm seas with green water during four seasons, not be polluted with 60% salination and high safety. Some seashores have coral, abundant plants and creatures along backside and under sea. Especially, most beaches are next to the city centre, in roads easy to come and by various means of transport. The sea water is cool with little wave so tourists can bath all year's round, especially in summer from May to August. The beaches in Da Nang City have hotels, pleasure-house, and various abundant services, creating favorable conditions for tourists to relax on the seashores. Most beaches are convenient for development of kinds of services for tourists such as fishing, water-skiing, diving scuba, yachting race.
3.3.3. Tourism planning in Da Nang city- Developing Da Nang city to be a tourist centre with diversified tourist types and attach much importance to international and domestic tourism to contribute to the extension of international exchange and investment collaboration. - Da Nang tourism development will anchor the overall tourism of Hue - Da Nang - Quang Nam - Highlands and develop the relationship with ASEAN. Developing service activities to serve the socio - economic development orientation of a port city for example: seaport, airport, warehouses, transport, insurance, finance, banking and marketing information... Solve the urban environmental problems, protect sea-environment and recover natural forests; build and protect the Ba Na and South Hai Van forests and the Son Tra natural conservation zone. Development of five tourism areas in Da Nang city:

(i) East coast area with the beautiful beaches 

(ii) 
Son Tra peninsular area

(iii)  
West mountain area with tropical forest

(iv)  
City area with historical and cultural sites and Han river
(v)    
Hai Van mountain area 
References:

Planning1:  Indochina Riverside Towers, a trade-office-apartment complex, into operation in March 2008. This is one of the first and biggest complexes in Da Nang, capitalized at nearly $30mil. The project has ignited the tendency of building complexes in the city. Located on the Han riverside, the complex consists of the twin towers, which will be function as the shopping centre, provide 95 high-grade apartments and 8,500 sq m of offices for leasing. To date, nearly 100% of the apartments, offices and shopping areas at the complex have been occupied.
Planning2: Furama resort Da Nang, which has been very successful in Vietnam, is planning to expand the resort by 28 ha with the ambitious plan to build hotels, luxury apartments and shopping centers right on beaches. The expanded Furama resort will be the US$25mil complex of resorts and luxury apartments, invested by My Phat Company, which is nearly complete; and US$100mil Raffles resorts and apartments, invested by Vegas Hotel & Villas. Especially, there will be the US$50mil international-standard entertainment complex Silver Shores Hoang Dat, which comprises a 600-room five star hotels, international convention centre, and 50-villa area.
Table 3.6       Evaluation the natural tourist sites in Da Nang City
	No
	Natural Tourist sites
	Attraction

	1
	Beaches*
	High

	2
	Ba Na mountain- Mo spring
	High

	3
	Dong Nghe lake-Phuoc Nhon hot spring
	Low

	4
	Ngu Hanh Son mountain
	High

	5
	Hai Van pass
	Moderate

	6
	Son Tra peninsular
	High


(Source: Truong Phuoc Minh, 2006)

* Top 15 beaches of the world (Forbes.com)

1.Bahia (Trancoso, Brazil); 2.Bondi (Sydney, Australia); 3.Castelo(Albufeira, Portugal); 4.Las Minitas (Casa de Campo, Dominica); 5.Wailea (Maui, Hawaii, USA); 6.Da Nang (Vietnam); 7.Akyarlar (Bodrum, Turkey); 8.Grace Bay (Providenciales Caicos, Turkey); 9.Main Beach (New York, USA); 10.Myrtos (Greece); 11.Nueva (Puerto, Spain); 12.Pink Sands (Harbour, Bahamas); 13.Plage de Pampelonne (France); 14.South Miami (Florida, USA); 15.St.Restitue (Corsica, France).

Table 4.7:                      Evaluation  the Human tourist sites in Da Nang City 

	No
	Historical & Cultural relics
	Attraction

	1
	Ngu Hanh Son Pagodas
	High

	2
	Dien Hai Citadel
	Low

	3
	Long Thu Pagoda
	Moderate

	4
	Nai Nam Communal house
	Moderate

	5
	Tuy Loan Communal house
	Moderate

	6
	Hai Chau Communal house
	Moderate

	7
	Cham Museum
	High

	8
	Ka Tu Ethnic villages
	Moderate






                     (Source: Truong Phuoc Minh, 2006)
Comment:
Da Nang City has many valuable natural and cultural tourist attractions but they have not attracted many tourists factually. There are many reasons for this problem. Firstly, most historic and cultural relics have been hidden by urbanization and they do not have any favorite conditions to develop, therefore, they locate inside inhabitant areas (for example pagodas, churches, communal houses, etc) except for Cham Museum and Marble Mountains with magnificent views. Natural sights are on the way of planning but there are still of lot of worries due to the fast development of resorts, hotels and restaurants in Son Tra peninsula and along the beach. Secondly, there are not enough facilities for its people as well as tourists including parking lots, parks, toilets, souvenir shops, information offices, traffic directory office, etc, especially the problem of solid and water waste management to protect the environment. Lastly, the attraction of Da Nang tourist sites cannot compare with those of their neighbor in Thua Thien Hue Province and Quang Nam Province because both of these provinces have world heritages. The best way for Da Nang tourism planning and management is to make this city with its advantage of airport and port ‘A Gate to World Heritages’. 
3.3.4 Tourism investment and Korean visitor in Da Nang City
Da Nang city recently has 45 tourism investment projects with the total capital is up to USD 1.675 million. Among of them, foreign investments seized 12 with USD 763 million. Some important projects are: Four stars Hotel Green Glaze; Las Vegas Hotel (The United Arab Emirates –UAE with USD100 million), Hoa Hai Golf court (Vina Capital, USD 73 million), Ngu Hanh Son Resort Complex (Indochina Capital, USD 78 million), Silver shores (USA, USD 86 million), Da Phuoc International city Complex (Daewon-Chungcheongbuk of Korea, USD 250 million), Capital Square (Vina Capital, USD 325 million).We realized that Korean Investors have concerned to the potential in Da Nang with an invested project up to USD 250 million for Da Phuoc International City Complex. 
In 2007, Da Nang tourism seaport welcomes 56 tourist ships with 23,700 international visitors. Korean visitors come to Da Nang are increasing rapidly within some years ago. In 2005, Korean visitors reached 2.832 (3,12%) but in 2007 has increased up to more 7000. In the next future, the number of Korean visitors will increase strongly because of the cooperation between Korean companies with Da Nang city and the convenience of transportation. The ASIANA Airlines of the Republic of Korea officially launched its direct service from Seoul to Vietnam’s central city of Da Nang on July 5, 2008 with 141passengers. Da Nang is ASIANA Airlines’ third destination in Vietnam after Ho Chi Minh City and Hanoi.

4. TOURISM IN KOREA 

4.1 Korea in brief
-Land: The Korean peninsula is roughly 1,000 km (612 miles) long and 216 km (134 miles) wide at its narrowest point. Mountains cover 70% of the land mass, making it one of the most mountainous regions in the world. The peninsula has divided just north of the 38 parallel into two countries. The land area of South Korea is 99,500 sq km (38,301 square miles), and it has a population of 48.3 million (2006). Administratively, The Republic of Korea consists of nine provinces (do); the Capital Seoul; and the six metropolitan cities of Busan, Daegu, Incheon, Gwangju, Daejeon and Ulsan. In total, the South has 77 cities (si) and 88 counties (gun).
-Mountains and rivers: The lifting and folding of Korea’s granite and limestone base creates landscapes of scenic hills and valleys. The highest mountains in South Korea are Hallasan on Jeju Island, 1,950 meters (6400 ft); long rivers in South Korea  include Nakdonggang, 522 km (324 miles); Hangang, 494 km (307 miles…
-Climate: Korea lies in a temperate zone and has four distinct seasons: Spring (3-5), Summer (6-8), Autumn (9-11) and Winter (12-2).
-Religion: Korea’s traditional religions-Shamanism, Buddhism; Confucianism and Christianity.

-Language: Hangeul (the Korean alphabet) is composed of 10 simple Vowels and 14 Consonants.  

-History: Korean people started about half a million years ago. The brilliant dynasties in Korea are: Gojoseon (Acient Joseon); Goguryeo, Baekje, Silla (1st BC-935); Goryeo (918-1392); Joseon (1392-1910); Korea remained under Japanese colonial rule (1910-1945). August 15, 1948 is the National day of Republic of Korea. 

-Arts: Gugak (traditional Korean music); Korean’s traditional dance like farmer’ dances, mask dances and shamanistic dances.

-Customs: Hanbok has been the Korean people’s unique traditional costume for thousands of years.

-Economy:

Korean economic in a progress with an average annual growth rate of 7.0 %, from 1971 to 2006. As of 2006, the Korean economy ranked 12th in the world with a GDP of USD 887.4 billion while GNI per capita came to USD 18,372. (2007 Tourism Investment Guide-KTO).Korea’s human resources in the tourism sector are ranked 18th in the world. The country enjoys a highly educated workforce with 40% of the total population aged 25-34 having graduated college. Korea boasts a state-of-the-art, high-speed internet network, considered one of the most advanced in the world. Its internet penetration rate is the second greatest in the world, and 70% of the national population uses mobile phones. 

4.2 Tourism in Korea 

Although the Korean economy is the world's 12th largest, but the country is far behind in the ranking of tourism. Many say Korea has few things to do, see or enjoy, while others say travel costs in Korea are too high. However, what really makes foreign visitors here unsatisfied may be systems and services that are inconvenient and unfriendly to them ― Korean-only signs, taxi drivers and shop owners who try to overcharge foreign travelers, and the lack of professional guides who can properly introduce Korean culture to them.
According to a survey by the Korea Tourism Organization (KTO), 44.4 percent of foreign visitors came to Korea for travel in 2003 and 42.7 percent, for business. But the ratio was reversed in 2005 ― 42 percent were tourists and 43.7 percent were business people. “The total number of visitors increases every year, but it is a natural increase as a consequence of globalization and growing trade. The number of `pure tourists,' who come to Korea through travel agencies, is decreasing,'' (Joe Gye-seock, a staff member of the Korea Association of Travel Agents). 

The majority of the South Korean tourist industry is supported by domestic tourism. Thanks to the country's extensive network of trains and buses, most of the country lies within a day's round trip of any major city. Every major city in South Korea has an airport and some cities, such as Seoul, Incheon, Busan, Daegu, Gwangju, and Jeju, have airports serving international routes.

International tourists come primarily from nearby countries in Asia. Japan, China, Hong Kong, and Taiwan together account for roughly 75% of the total number of international tourists. In addition, the Korean wave has brought increasing numbers of tourists from Southeast Asia. International tourists typically enter the country through Incheon International Airport, near Seoul, which in 2006 was found to be the world's best airport. Some others enter through the country's other international ports and airports, particularly Busan. Since the economic boom of the 1980s, South Korean tourism to other countries has grown steadily. In 2006, South Koreans spent more than 10 trillion won ($11.1 billion) on overseas tourism
In Korea, the demand for travel and leisure activities has increased recently thanks to the introduction of a 5-day workweek, an increase in the elderly population, and the development of a first-rate transportation system that includes highways, high-speed railways, and frequent domestic airline routes. While Incheon International Airport as an international gateway. Gimpo Airport serves as the domestic and international flights to Japanese cities. According to The Korea Tourism Organization (KTO), international arrivals to Seoul constitute roughly 85% of total international arrivals and this figure has been stable over the past few years.

Visitors’ arrivals to Korea recorded more than 3 million in the first half of 2007, registering a 1.8 % growth over the same period a year ago. This moderate growth is attributable to the strong Korean won that has put Korea as a more expensive destination to travel. The number of visitor arrivals from Japan, the main key feeder market, unfortunately has decreased by 3.5% when compared to the same period in 2006. Notably, the number of Chinese visitors increase substantially by 11.3%, registering over 450,000 visitor arrivals.

The year 2007, Korea will welcome over 6.4 million visitors and see over 12 million Koreans travel overseas. The domestic tourists will take more than 460 million trips across the country. Therefore, the KTO performed research and developed a new tourism brand for Korean tourism that is “Korea, Sparkling”, will serves as a directional indicator toward where the country’s tourism industry seeks to position itself at the same time as describing the lively, refreshing and vibrant feelings that one can experience while traveling here.

4.2.1 Transportation in Korea

Korea has an extremely well-developed transportation grid, and Seoul is well on its way to becoming a major transportation hub in Northeast Asia. Seoul is well-connected internationally and domestically via air, land and sea routes. 

In the big cities the major forms of transportation are the bus or subway. There are also many taxis in the cities. There are two kinds of taxis, the silver-grey (regular) and the black (deluxe or jumbo). The regular taxis starts with their meters at 1,600 won (about US$1.23) while the deluxe start at 4,000 won (about US$3.10). The deluxe or jumbo taxis are nicer cars. With Korea surrounded by water on three sides and a demilitarized zone with North Korea to the north, most travelers come to Korea by airline. The primary gateway to Korea is Incheon International Airport. The Incheon International airport is quite beautiful and modern terminal. Moving by Bus in the big cities are rapidly, safety and convenient. The trains are the cheapest way to travel between cities. We can get in at Konkuk station (212) and get out at Yoksam station (221) with only 900Won. There are many beautiful Subway stations with escalators. There are toll plazas as, service areas, parking lots on the highways. In Korea, there are all types of vehicles, including pickups and big semi-trucks. There are many islands around Korea with ferries used for travel between them

4.2.2 Accommodation in Korea
Hotels in Korea are rated according to Super Deluxe, Deluxe, 1st Class, 2nd Class, 3rd Class and Unclassified, with a total of approximately 20,694 rooms. There are 19 Super Deluxe hotels in Seoul, contributing 44% of the total supply with 9,106 rooms (KTO). These hotels are mostly concentrated in either the northern part of Han River in the financial district or in the southern “Gangnam” area around convention halls and the fashion and IT districts. Seoul is slated to witness the addition of three hotels in the coming years. Thus, it should be noted that there is strong demand for hotel development in Seoul (KTO). As of March, there were 601 tourist hotels with a total of 63,221 rooms (KTO-2007 Tourism Investment Guide).The Five star hotels in Seoul as follow: Grand Hilton Hotel Seoul, Human Starville Cheongdam, Imperial Palace Hotel Seoul,  Lotte Hotel Seoul, Mayfield Hotel Seoul, Ramada Hotel & Suites Seoul Central, Shilla Seoul, The Grand Suite Residence Seoul.
4.2.3 Tourism Market in Korea

Less than ten Super Deluxe hotels have entered the competitive market in Seoul in the past decade, highlighting the relatively high entry barriers to the Seoul hotel market. Under the city government’s ten-year master plan to promote and develop Seoul into a high quality cultural city, 27 tourism, arts and cultural projects have been planned, such as developing a pleasant urban environment, the development of cultural arts in the city and introducing the arts and culture to the underprivileged, among others. Currently, financial support of approximate KRW 7, 6 billion has been set aside to promote artists and various events.  

In the continuing efforts by the KTO to maintain and strengthen the momentum built by the “Hallyu” effect, the Kyonggi provincial government has announced a plan to build a KRW 2 trillion entertainment hub, modeled after America’s Hollywood, in Ilsan by 2008. The liberalization of the gaming industry by introducing foreign casinos in 2006 saw an exploding growth in the industry. Visitors to Korea’s casinos more than doubled from approximately KRW 330,000 in 2005 to more than KRW 700,000 in 2006. As the gaming industry is still in its infancy stage, Korean authorities anticipate further growth in this industry, which will induce further demand for accommodation.

4.2.4 Korea’s Tourism Policy

The Lee Myung-bak government, which aims to make Korea one of top 10 tourist destinations, will need to improve systems if it is to attract visitors. (Kim Rahn-The Koreatimes.com). The central government is increasing its support for tourism development projects by offering tax incentives through the designation of investment priority zones, including Foreign Investment Zones, Free Economic Zones and Jeju Free International City.
Objectives of Tourism policies:

Affordable national tourism lived and experienced by everyone: To open “the era of national tourism”. Tourism harmonized with local development: To achieve “USD 20,000 GDP per capita”. Strong and profitable tourism industry: To produce “USD 10 billion foreign tourist revenue” and Korea, an attractive tourist target for global citizens: To welcome “10 million foreign tourist”.
Table 4.1:                Quantitative Goals for the Tourism industry
	Type
	2002
	2008
	Note

	No. of domestic trips
	6
	12
	Once a month

	No. of foreign tourists
	5.35 million
	10 million
	Global ranking at 30-20

	Tourism revenue
	$USD5.9 billion
	$USD10 billion
	Global ranking at 20-10

	Tourism employment
	2.7 million
	3.3 million
	

	Tourism GDP
	4.7%
	8.0%
	


       (Source: Ministry of Culture and Tourism of Korea, Five-year Tourism Promotion Plan, 2004)

4.3
Tourism Development in some famous sites in Korea

(i) Suwon Hwaseong Fortress

Location: Suwon, Gyeonggi-do 

Attractions: [image: image20.png]


Hwaseong Fortress is the official fortress of Suwon-si, Gyeonggi-do, and 30 kilometers from Seoul. The fortress began construction in 1794 and finished in 1796.  it was built to show the King’s filial piety toward his father Jangheonseja, and also to build a new city with its own economic power. The fortress wall is 5.52km long and it has a great variety of military facilities you cannot find at other fortress.  There are four gates in each direction, the north gate called Janganmun, the south gate called Paldalmun, the east gate, Changryongmun, and the west gate, Hwaseomun.  A stream passes by the fortress, and where the water meets the fortress, they built Sumun gates. There are seven arch-style Sumuns, and above it a pavilion called Hwahongmun.The fortress wall was built using Seokjae and Jeondol (bricks), and the holes, through which you can be defended from arrows and long spears, were used to fire guns. The fortress was designated by UNESCO as a World Cultural Heritage Site in 1997.  

(ii) Icheon [image: image21.png]


Ceramics Village
Location : Icheon-si, Gyeonggi-do

Attractions: Icheon Ceramics Village produces traditional Korean ceramics, which are of high quality.  The village became the center of traditional pottery during the Joseon Dynasty (1392-1910) for about 500 years due to the easily obtainable materials in the areas. Icheon Ceramics Village was also the center of Joseon Baekja ceramics.  Presently, about 80 pottery factories are congregated at the village.

Visitors can observe the pottery production process, and purchase them directly. It is worthwhile to see the crafts of these potters known as Living Cultural Treasures of Korea for creating the highest quality handicrafts.  Not only are the traditional Cheongja, Baekja, and Buncheong pottery produced here, but you can also vie modern design pottery.  The Haegang Ceramics Art Center is the only ceramics Art Center in Korea, where you can learn about ceramics.  One of the must-see events at Icheon Ceramics Village is the internationally famous “Icheon Ceramics Festival” held every year.  Displayed pottery as well as, pottery classes, traditional kiln handling, pottery character show, and even parades are held. 

(iii) Namsan Park

Location:100-177 Hoehyun-dong 1-ga Jung-gu, Seoul

Attractions: Mt. Namsan (265m) located at the center of Seoul. The park itself covers almost a million pyong (1 pyong = 3.3 sq. meters), with over 60 species of trees, plants, and animals. Although not so high, Mt. Namsan is a very popular as a resting site. There are various facilities such as Palgakjeong (octagonal hall), Seoul Tower, Maritime Aquarium, fountains, and Namsan Library.  You may take a cable car to the top or walk up the stairway path.  Other than this path, there are many other walkways to Namdaemun, Hoehyun-dong, Taegyero 3 (sam)-ga, Jangchung Park, Itaewon, Huam-dong and much more. The driving courses here are also popular for couples. Namsan Park is a historical site. Visitor can find Bonghwadae (beacon mound) at the top as it was once the center of capital defense, beacons were built to report the news from local governments to the central government. 

Also on the top of Mt. Namsan, there is the Palgakjeong Pavilion, which has a fantastic view. At Seoul Tower (479.7m), you can view the whole landscape of Seoul and the West Sea beyond Incheon.  The rotating restaurant in the Seoul Tower has an excellent view of Seoul. With excellent night view, you should try having dinner at the tower.  It would be a great experience to visit Namsangol Traditional Korean Village which is a village of 5 traditional Korean houses.

(iv) Yeongjongdo Island

Location: Jung-gu, Incheon 

Attractions: Yeongjongdo Island is located 2.5 km northwest of Wolmido Island, Incheon.  Because there are many swallows on the island, it used be called Jayeondo Island as well.  Because it is connected now by Yeongjong Bridge to the mainland, it no longer has the proper atmosphere of an island, but since the building of Incheon International Airport, many tourists have been coming here to visit. 

At the center of the island is Mt. Bakeunsan, and there are highways circling around it. Baekun Mountain is famous for its Yonggungsa temple, where Regent is said to have lived for 10 years, and its mineral mountain water spring.  In front of Yonggungsa temple, there is a 1,300 old zelkova tree, adding to the ancient atmosphere of the place.  If you walk up to the top of Baekunsan Mountain, you can see Incheon International Airport and its surrounding area. The area has Yeongjong Sky Park and Mt.Baekunsan Gliding Range, so tourist can enjoy some exciting sports here. At Yeongjong Sky Park, you can learn basic flight skills with light planes, so even beginners can experience flying planes here. The bathhouse near the seashore uses hot spring water, and so the water is very good here.  It can accommodate up to 3,000 people, and is a great place to relax after a hard day of traveling. In addition, the island is known for Eulwangni Beach on the west coast, Haesoopia Spa on the south, it's seafood market and Yongguksa Temple.

(v) Seoraksan National Park

Location: Gangwon-do

Attractions: Also called as Seolsan and Seolbongsan, the mountain was named Seorak because the snow would not melt for a long time and its rocks stay white like snow After the Hallasan volcano on Jeju Island and Jirisan in the south, Seoraksan is the third highest mountain in South Korea. The Daecheongbong Peak of Seoraksan reaches 1,708 meters (5,603 feet). The Taebaek mountain chain is often considered the backbone of the Korean peninsula. It was designated as a Biosphere Preservation District by UNESCO in 1982. 

The park is spread about in 4 cities and counties, in Sokcho, Inje, Goseong and Yangyang.  Featuring the highest peak Daecheongbong, the east side is called OeSeorak and the west is called NaeSeorak, which is divided again into North NaeSeorak and South NaeSeorak.  North NaeSeorak is composed of Bukcheon, which flows to Ingyecheon and Baekdamcheon.  There are numerous valleys in NaeSeorak.  Follow the Baekdamcheon valley where all the streams meet and you will reach Baekdamsa Temple, which is known for its beautiful scenery.  At the upstream there is Gayadong valley and Suryeomdong valley, and past Yeongsiam and Mangyeongdae there is Madeungryeong ridge(1,327m) that leads to Seorakdong.  Follow Suryeomdong valley and you will reach Waryong Waterfall and Ssangpok.  Go up the mountain a bit more from here and you will reach Bongjeongam  (1,224m sea level).  Once you mount Daecheong peak you can view the mountain peaks, and the sunrise viewed from here will make your heart pious.  South NaeSeorak directs the valley from Oknyeotang area to Hangyeryeong.  Daeseung Waterfall north of Jangsudae is the most beautiful site of NaeSeorak, which is 88m high.  On the south valley of Yongdaeri there is the twelve fairy bathing spring, Oktang Falls, and Yongtang Falls, etc.
(vi) Dadohae National Sea Park 

Location:  Jeollanam-do

Attraction: this marine national park, situated off the southwest corner of the peninsula, is made up of over 1700 islands. Hongdo (Red Island) and Heuksando are the most popular. Hongdo is worth visiting for its sheer cliffs, bizarre rock formations, spectacular sunsets and wooded hillsides cut by steep ravines. Heuksando is flatter and more populous. Dadohae Haesang National Park occupies much of the coast and coastal waters of Jeollanam-do. Some of the isles support small communities with income from fishing and tourism; others are little more than tree-covered rocks.

Mokpo, Hongdo and Heuksando make up the gateway to the western sector. They are popular spots in July and August, when people are looking to beat the heat. Because of this, booking ferries and accommodation in advance is advised.

(vii) Busan (Beautiful port City): Situated on the most south-eastern portion of the Korean peninsula, Busan (Pusan) is Korea's second largest city with close to 4 million people (2007). It also serves as the country's main port for international cargo, as well as passenger ferries to Japan and Jeju Island. The city is famous for its seafood and beaches, as well as the Hallyosudo Waterway with its picturesque islands. The Busan fish market has a huge selection of fresh seafood in the early morning. Although primarily known as a port, the city has many steep hills, creating a very unusual mix of mountains and ocean. The area remained relatively untouched during the Korean War, but the flood of refugees drastically shaped the city. There are two beautiful beaches in Busan as follow:

-Haeundae Beach

Location:Jung-dong, Haeundae-gu, Busan

Attraction: Haeundae Beach is probably the most famous  beach in the country.  Haeundae is 1.5km long, 30~50m wide.  The white sand is rough and easily sticks to your skin.  The sand of this beach is composed of sands that come from Chuncheon Stream and shells that have disintegrated naturally by the wind over a long time. Haeundae Beach is also famous for the various cultural events and festivals held throughout the year.  At Haeundae Beach there is a Folk Square where you can enjoy traditional games such as Neoldduigi (seesaw jumping), Korean wrestling, Tuho (arrow throwing).  
 Haeundae Cruise, Busan comprises of the boat trip that begins from Haeundae’s Mipo Ferry Terminal and proceed towards Oryuk-do Islets and the Igidae area. On the way of returning it moves back to Mipo. Oryuk-do Islets is a combination of six islands, of which five can be seen from the shore. All these six islands are desolated. Tourists visiting the Igidae will get to notice the incredible sight of it’s cliffs that are awfully shaped. Awesome sight of the Busan Harbour is on offer by the boat trip which takes for about one hour.

-Songjeong Beach
Location: Songjeong-dong, Haeundae-gu, Busan. 

Attraction: Songjeong Beach has good quality sand and shallow water, which makes it an ideal beach for families to swim together.  The white sandy beach stretches 1.2 km, and covers an area of 62,150 square meters.  It can carry about 14,000 people on the beach.  The sand is a mixture of debris from Songjeong River, and the seashell grains that form naturally over a long time, lays beautifully like tiny marbles on the beach.  The beach also has the unique feel of the southern region, making the beach experience all that much more fun.  At the entrance of the beach is the Jukdo, where thick evergreen groves contain relaxing facilities inside.  At the northeast of the beach, you can enjoy fishing as well.  There is also a dock where you can use motorboats and get on cruises in the summer. An Especially famous part of the Songjeong Beach is the Songjeong Pavilion, from where you can get a truly lovely view of the sunrise and moonrise.

Korea's UNESCO World Heritages
UNESCO has been recognizing the world's heritages since 1972. The World Heritage Committee looks for things having outstanding universal value to humanity. As of today, the list includes 833 properties, including 644 cultural and 165 natural. As of 2007, Korea already has seven items designated by UNESCO as World Cultural Heritage. The list includes the Jongmyo Shrine (1995) and Changdeokgung Palace Complex (1997) in Seoul; Bulguksa Temple and the Seokguram Grotto in Gyeongju (1995); as well as Hwaseong Fortress in Suwon (1997); Haeinsa Temple's Janggyeong Panjeon (1995); and the Gochang, Hwasun and Ganghwa Dolmen Sites (2000). 
And Korea now has its World Natural Heritage as Jejudo's most famous volcanic craters and lava tubes were recently added to the prestigious list. 

4.4 Tourism Planning in Korea

Korea has a development of Six Tourism Zones. These tourism zones have selected to undergo region-specific development.

1/ Peace Tourism Belt near the Demilitarized Zone- This project aims to systematically develop the historical and eco-tourism resources around the DMZ.

2/ West Coast Tourism Belt- This project aims to expand eco and marine tourism infrastructure on the west coast of Korea.

3/ Mountainous Region in Gangwon-do Province and East Coast Regions- Plans include linking the development of Mt.Seoraksan with Mt. Geumgangsan. Other projects currently being pursued include developing Kangneung and Sokcho into regional epicenters for tourism and developing the plateaus of Gangwondo’s abandoned mine fields (Taebaek, Samcheok, Youngwol, Jeongseon, ect).

4/ Northern Gyeongsangbuk-do Province Confucian Tourism Zone- Various tourism products are being developed for this culture and tourism complex in Andong, a center of Confucian culture. Programs include an introduction to traditional Korean customs at many of the region’s historic homes.

5/ Mt.Jirisan Tourism Zone- Mt. Jirisan National Park and its environs are to feature functional tourism products, such as nature-oriented or oriental medicine tours. The zone will also include cultural and ecological districts.

6/ South Coast Tourism Belt- Currently in the second phase of development, Haenam Hwawon Tourist Complex aims to be a center for history, culture and eco-tourism.
References:
Planning 1:  East Busan Tourist Complex

Sighting in Busan (Pusan) can typically be classified into two groups: seashore and interior land sighting. Seashore sightseeing includes such sights as the beach areas, islands, and Hae Ahn Park. The southeastern beach areas have amazing views of the fantastically shaped rocks and islands, which are a must see. The famous beaches of Haeundae, and Songjeong are enjoyed by many. Boating, jet skies, and banana boats are just among a few of the water recreation activities visitors can take advantage of. Amnam Park, Igidae, and Haean Park offer views of nature's masterpieces. The natural beauties of Busan can also be taken in by riding the cruise boats in the harbor. 

Project Overview

Location: Area 3.6 km2, near Gijang-eup, Gijang-gun, Busan. Project period: 1999-2011. Development Cost: KRW 1.5 trillion (Private: 1.3 trillion). Development strategy: Land/lot sale planned after construction of infrastructure by Busan Metropolitan Corporation.  
Planning 2: Yeosu-Baekyado: “South Sea Tour-Ocean Gallery” 

Yeosu is the point where the Hanryosudo in the middle of the Southern coast of the Korean Peninsula begins. It has 317 small and large islets and is abundant with seafood and fish resources. It is an international marine resort tourism city in the new marine era 21st century, Yeosu is as a candidate city to host the 2012 International Exhibition
-“Ocean Gallery” : Maritime Tourism area, which provides tourists with increased number of attractions and experiences by assigning various and Unique themes to islands located in the south-west area of Yeosu.

-Objectives of Development:


(i) “Nature-friendly Environment Area” in which tourist can enjoy beautiful sceneries of Yeosu’s coasts.


(ii) “Mediterranean-type Leisure Area” where various maritime activities in the cleanest waters of South Sea are possible.


(iii) “Family-oriented Theme Area” which stories of dinosaurs, sea opening and stone walls are made entertainment activities.

Project Overview:

Location: Baekyado in Yeosu. Project Area: 219,100m2. Project Duration: 2008-2012. Project Cost KRW 142.7 billion

Development directions: Convenience Facilities, Accommodations, Retail Facilities, Sport & Entertainment, Leisure & Culture,
5. CASE STUDY: A COMPARISON OF TOURIST SITES AND ACQUIRING SOME MODELS FROM KOREAN TOURISM PLANNING AND MANAGEMENT TO APPLY FOR TOURISM DEVELOPMENT IN DA NANG
5.1 Comparison some tourist sites in Da Nang City and Korea 

5.1.1 Comparison the Namsan Park (Seoul) with 29/3 Park  (Da Nang) 

	Name
	29/3 Park
	Namsan Park

	Location
	Ly Thai To street, Thanh Khe Dist, Da Nang City
	100-177 Hoehyun-dong 1-ga Jung-gu, Seoul



	Area
	200,000 m2
	3,000.000m2

	Fauna and Flora
	80 spices (trees, plants, animals)
	60 spices (trees, plants, animals), blossom 

	Transportation
	Car, bus, walking
	Car, bus, walking, cable car, tunnels (3)

	Surrounding Shopping districts
	Bai Tho market, Vinh Trung Plaza
	Namdaemun, Myongdong, Itaewon

	Attractions
	Exhibition, Camping, Trading Fair… 
	Seoul Tower (479.7m), Botanical garden, Patriot memorial Hall, Maritime aquarium, Octagonal pavilion

	Environments (traffic, sewage, sanitation, pollution, air atmosphere, scenery…)
	Fair 
	Good

	Services (Information center, Automated teller machine-ATM, souvenir shops, Tour guide, Sport facilities  …) 
	Poor
	Good

	Entrance fee
	Free
	Free


Comment
We draw some experiences to apply this model to the 29/3 Park such as the 29/3 needs to be enhanced a several new works to serve for local people and visitors, including the Maritime aquarium, Botanical gardens, fountains and service areas to offer a  convenience and fantastic view of the Park and surrounds. The souvenir shop, Sport facilities, information desk and a high tower are necessarily for visitors because they can view Da Nang by night.

5.1.2 Comparison the Hangang River (Seoul) with Han River (Da Nang)
(i) Hangang river (Seoul, Korea) is originated at Gangwon-do, Namhangang, the mainstream goes through Gwangdong (Dam) and converges with Imgyecheon(Stream) originated in Mt.Seokbyeongsan (1,010m) to the west. Then, it meets with Songcheon (Stream) originated in Hwangbyeongsan (Mt.) to make itself Joyanggang (River). As a symbol of Seoul, the Hangang river runs through Seoul east to west with an average depth of 2.5m and a width of 175m. The river is crossed by 23 bridges and there are excursion boats going between Yeouido and Jamsil. At 12 different points along the 41.5km long riverbank are Hangang Riverside Parks, equipped with spots facilities such as soccer and baseball fields, volleyball and basketball courts and swimming pools. Facilities for water skiing, yachting, boating and fishing are also available.(http://hangang.seoul.go.kr).The city government, which is driving the river renaissance master plan "Hangang Renaissance Project," said it would inject a total of 94.1 billion won to remove the 62 kilometer-long concrete belts lying along both sides of the river. Environmentally friendly surroundings would replace them, it added. According to the plan, 7 riverside areas including those in Amsa, Banpo and Yeouido (island) will receive face-lifts to house reeds, wild birds and forests. (James Ro, Korea.net, April 21, 2008).

Facility reservation & Attraction in Hangang

	Facilities
	Location of the Facilities(Districts)

	Soccer Field
	Gwangnaru, Jamsil, Ttukseom, Banpo, Ichon, Yeouido, Yanghwa, Mangwon, Gangseo, Jamwon

	Basketball; Volleyball; Tennis; Shooting; Badminton Court; and Camping.
	Gwangnaru, Jamsil, Ttukseom, Banpo, Ichon, Yeouido, Yanghwa, Mangwon, Nanji, Gangseo 

	Ferry
	Yeouido, Ttukseom, Jamshil



	Fishing, Water-skiing, Swimming, Yachting areas
	Dongjak riverside, Gangdong-gu riverside.
 

	The Cherry blossom festival, International Fireworks Festival.
	Yeouido Riverside Park


Attractions: 

-The 6th Seoul International Fireworks Festival has opened (13, Oct, 2007) on the Hangang (Han River) Park near the 63 Building in Seoul's Yeouido. The festival is held every year in mid-October with the theme “Fireworks that Light Hope.” Three different teams from the U.S, Japan and Korea had lighted up the clear autumn sky of Seoul.
-Yeouido is home to the National Assembly, Korean Stock Exchange, many large corporate headquarters, and Korea's three broadcasting stations: KBS, MBC, and SBS. Nearby Korean Life Insurance Building (KLI 63 Bldg.), with its 63 floors, is one of Asia's tallest buildings. and, as such, has become a popular and attractive destination. Yunjung-ro, the road behind the National Assembly, is famous for cherry-blossom viewing parties in mid April. 
(ii) Han River (Da Nang, Vietnam) it flows north south through Da Nang city, about a kilometre and a half west of the ocean. The west bank is crowded with buildings, while the east bank is a developing land with not much of interest to tourists, though there are several hotels along the river that offer good views and a quieter setting. Wherever you're staying in Da Nang it's at least 2km to My Khe beach -- it takes more than half an hour to walk there, and it's not all that pleasant, so think in terms of transport. It is about ten kilometers to either China Beach (Non Nuoc) to the south, or the tip of the Son Tra Peninsula to the north. 
The road along the west bank of the Han River is Bach Dang one-way street going north. Along it are a half a dozen places to stay which are desirable for their river views. Running parallel to Bach Dang is Tran Phu, to the west, which is a one-way road going south. Cheaper accommodation can be found here, if you can sacrifice the river views, as well as elsewhere throughout town. Mentioning Da Nang, tourists cannot forget the poetic Han River and its bridge - the first swing one in Vietnam. This is the pride of Da Nang people. The Han River Bridge - the symbol for new vitality and the developing desire of the city.It was built with the contribution of the entire city's people. It seems that all poetic features of the Han River can be only expressed deeply in the space of Han River bridge with full of wind and ventilation. It not only facilitates transport and potentials for tourism, awaking economic potentials of a vast area in the eastern city as a cultural spot of Da Nang people today left behind for the future generations.
Attractions: Han tourist boat at Bach Dang station, food and live music are available. The boat racing and lantern release festival on the river (September), International fireworks display accompanied by musical performance, that named “Tien Sa dance” (March). Non Nuoc stone -statue exhibition and Vietnamese antiques display along the bank, 
Comment:

Tourism planning of the Hangang River is closely familiar with planning of a several developed countries, which could be compared with tourism planning of Brisbane River, Australia where we have ever lived and worked. As a result, we have some experiences to apply this model to Han River: 

-Planning space and land use along the two riverside are large, it is valuable for recreation and sport activities.

-Green ecological parks create a friendly environment and they are considered as lungs of Seoul to prevent noise and air pollution.

-Infrastructures are very suitable with offering a place for taking a rest, doing exercises and relaxing to the citizens (sport, entertainment, playing.) 

-Environmental protection is excellent: all sewage have checked and well treated before joining Hangang River. The government has measured solid waste like casting nets at drain pipes or from the small streams at the upper reaches like Shinlim, Namhanggang, Hongjaecheon, Ttukseom … All are arranged into many layers with rocks to prevent solid waste from being poured down rivers. 

-There are many car parks; it helps to share a part of traffic and dense concentration of the inner of Seoul City. 

-There are more than 20 bridges over the rivers which make transportation are getting easy (car, train, pedestrian) and reflect the beauty of Seoul’s architecture art. 

5.1.3 Comparison the Seoraksan National Park & Son Tra Peninsula Natural Preservative area
	
	Seoraksan National Park
	SonTra Natural Preservative area


	Features & Attractions
	The Peak reaches 1,708 m. The autumn colors are most beautiful in Korea with the red and yellow forests, waterfall and small valley. The shapes of the rocks are attractive & Paradise for climbing, hiking & Camping. A Biosphere Preservation District. More than three million visitors visit the park every year
	A peninsula with the Peak reaches 693 m. Tropical forest with monkey, good for sea- view, the shapes of the rocks are attractive & Paradise for climbing, hiking, fishing & camping. A Biosphere Preservation District. It is considered as a lung of City, a curtain prevents storm.

	Facilities &Accommodation
	Transportation is very good with standard Highway. Express busses from Seoul to Sokcho every 30 minutes. Traditional Restaurants are plentiful. There are luxury hotels ($100USD) to smaller motels ($35USD) and a youth hostel. 


	Transportation is very good. Sea-food & Traditional Restaurants are plentiful. There are luxury hotels ($100USD) to smaller motels ($35USD). 




Comment:
They are all worth and need to be continued in an excellent state of preservation. Son Tra has to limit in establishing new resorts and Hotel, restaurants. The peninsula’s facilities including observatory, information desks, way direction boards, public telephones, emergency aid stations…must be provided.  
5.1.4 Comparison the beaches in Busan and Da Nang  City
	
	Beautiful beaches in Busan
	Beautiful beaches in Da Nang

	Name
	Haeundae Beach, Gwangalli Beach, -Songjeong Beach

	Son Tra, Non Nuoc, Bac My An, My Khe, Xuan Thieu.

	Features & Attractions
	-Two kilometer long strip of sand, offering spectacular viewpoints.

-Busan has temperatures average on winter below freezing during the months of December, January, and February. Busan with January temperatures averaging 1°C (30°F).
-Most beaches were made by rough white sand; and mixed with debris of shell and the color of water is not blue.


	-Four kilometer long strip of san. 

Water is blue and clean. 

-Warm-water is all year around

-Most beaches have fine-white sand

	Facilities & Accomodation

	Cruise, water sports like wind surfing, yachting, water-skiing, jet skiing and scuba dive. The area harbors numerous shops, food stalls, bars, handicrafts stores & entertainment centers. Bathhouses, shower rooms. Deluxe hotels and other tourist attractions (shopping complexes, movie theatres and local restaurants).


	Services are available on the shore such as restaurant, entertainment, water shower, beach chair hire, and umbrella. Water sports like wind surfing, water-skiing, and scuba dive.
Star hotel and resorts near the beaches.




Comment: 
The natural conditions like beaches, sand, water…in Da Nang city are quite good but it is lack the standard facilities and accommodations such as Ferry and Boat to a number of islands (Cham Islands) or deluxe hotels.
5.2 Some other experiences

(i) Gathering experiences from organizing and managing convention destination in Korea
Recent competition among convention destination and venues has highlighted the need for better understanding of the convention or conference attendee behavior, including their decision-making process and their evaluation of the convention experience (PCMA Survey, 2003). The study of Denver Severt., Y.Wang., P.J Cen and D. Breiter (2006) have proved five distinct  categories in terms of their importance in attending the conference: (1) program quality,(2) networking and fun, (3) convenience of conference, (4) educational benefits, and (5) conference products and deals.
Case study: I was luckily attended The Asia-Pacific Tourism Investment Conference (APTICs) &Expo 2007 was organized on November, 2007 at Atlantic convention Hall,COEX, Seoul by Ministry of Culture and Tourism and Korea Tourism Organization. We met a satisfaction on both organizer and attendee. As a participant, I learned many useful experiences such as improve overall investment environment, goals for tourism development projects, understand a networking environment for local governments, tourism development firms and investors, and create business opportunities plans for the APTIC to become an internationally recognized tourism development investment conference and an international market place for tourism development projects. Furthermore, attending the conference at convention venue was also a good chance for a relationship between the attendees who come from many other countries, walking around exhibition room, tasting traditional food and have together party with traditional special music performing program. 

In Da Nang city, convention tourism destination is in progressing to develop. First of all, the convention venue for performance likes COEX is limited. We had organized some important conferences at Furama resort with small space for attendees. Secondly, we lack the professional convention managers. In the future, the model of Convention destination and its management for tourism activity in particular and for common conference activities in general, needs to be studied and expanded.  
(ii) Drawing experience from tour-cooperation with ‘Busan Declaration’ 

Cooperation is a key for tourism development between the countries in the world. Korea, China and Japan are cooperating to introduce a payment system enabling travelers in the three countries to use public transportation with one card. They agreed on the system along with other joint marketing and promotion programs at Nurimaru APEC House in Busan,  They called the tripartite agreement the ``Busan Declaration” (November 2005).

Starting August, Korea and Japan will distribute 1,000 traffic cards to visitors of their nations, with the cards accepted in all three countries. Visitors will be able to use the cards for public transportation in the two countries. China will be included in the system from late August. The ministers also agreed to develop cruise programs linking the three nations and air travel packages connecting major tourist attractions. The nations will have joint promotion and cooperate in research on natural disasters and climate change for the sustainable development of tourism with the aim to increase the number of travelers among the nations to 17 million by 2010 from 2005's 12 million. 
CONCLUSIONS AND RECOMMENDATIONS
Conclusions
By studying Korea tourism planning and management, some conclusions could be drawn out as follows:

1. Korea tourism planning is based on tourism resources and specific characteristics of each area which is clearly shown in the development of 6 tourism zones. In fact, 3 tourism zones including South Coast Tourism zone, East Coast Tourism zone and West Coast Tourism zone mainly base on coast but they are accompanied by their own advantages to promote the attraction as well as tourism profession (Ecotourism, Marine tourism, Mountain tourism…).

In these 3 coastal areas, South Coast Tourism zone is the most potential one as it is located near Jeju Free International City. As it has been planned, JFI City will be a special economic zone that guarantees maximum convenience for business activities and the free flow of people, goods and capital and its ambition to become a center of Northeast Asia for finance, high-technology industries, and tourism. Thanks to the experiences from 3 coastal tourism zones of Korea, we would like to launch some recommendations for tourism planning and management in Son Tra peninsula, Hai Van Mountain and Da Nang Coast, which should be a combination of sea tourism and mountain tourism, island tourism and ecology tourism (Tourism Complex zone). In order to do this, we should have more infrastructures built (resorts, Sea-ecological park, facilities..), Hoa Van village built as a high-quality entertainment zone for international tourists and coordinate with Quang Nam province to make Cu Lao Cham a free sea tourism spot. 

2. During the time of studying in Korea, we realize that tourism planning in Korea is not separated from the overall planning of the whole country. In each area, beside common tourism advantages (sea, mountains, islands, cultural-historic relics, etc), there are their own advantages. Typically, Gwannaksan is famous for mountain tourism. It specializes in mountain climbing and it serves the whole community, so its facilities including guest houses, artificial lakes, paths, temporary tents, etc are located everywhere.; Bukkhansan has its own advantages for mountain climbing tourism; Seoraksan has its own advantages in defending forests for ecology tourism ….Hence they can create the diversity of tourist forms which do not lead to boredom. Besides, it can be said that Korea tourism is a combination of tradition and modernization. For example, many historic-cultural spots are well preserved, although they are located in city centre, they are planned to locate in particular areas with comfortable environment separated from modern architectures around. This can be seen via Bongeunsa Temple located in the city of Samsung-Seoul, Ojukheon City Museum in Gangneung-Gangwon, or tourists can access  Gyeongbokgung palace from the channel gate of Geongbokgung Station…It can be concluded that Korean have well made use of modern scientific and technology achievements in preserving, embellishing traditional values. Da Nang tourism needs to learn those experience to apply scientific and technology achievements into tourist spots, especially those located in city. 

3. Korea has also done well in making use of land for its production as well as environment protection in the direction of ‘Green, Clean and Nice’. This has beautified Korea and attracted a lot of tourists. In some study tours and surveys in Kyungjoo, Busan, Ulsan (November, 2007). South of Seoul (April, 2008). Seoraksan National Park and the East Coast (July, 2008), we had good chances to visit urban and rural areas of Korea and we did realize its beauty. We did see that its mountain has mainly covered with pines; bored with it are hills with corn and other farm products in green houses, the lower lands covered with water rice fields, etc. In addition, the most impressive thing is that we rarely see any bare hill or land along the long high way via mountainous areas. All mountain sides and slopes are covered with forests, grass or concrete work to fight against erosion and land slide. All highway routes via inhabitant areas are separated by concrete or plastic walls to reduce noise, etc. The channel and bridge systems are of high density, etc. All show the awareness of nature respect of the people in this country. 

4. The capital city of South Korea attracts thousands of tourists with its perfect blend of the modern streets and the traditional ways. The modernity and the old cultures have interlinked with each other to create an passionate atmosphere in the city. 
Tourist model in the city, especially in Seoul, the capital of Korea is the most noticeable in our opinion. In the aspect of city infrastructure, the buildings in Korea are in various forms of architectures but all of them are beautiful and modern, especially the route from Samseong to Gangnam and the area of the city park Youido, etc where there are a lot of skyscrapers with banks, finance offices, hotels, shopping malls, fashion and entertainments, offices of international companies. All these places show a perfect combination between the construction and green trees. Beside, on about each 150m of pavements, there are art structures which are popularly stone or metal statues which bear the meaning of both entertaining and historic meaning of the city.
Although Seoul is a Metropolitan with the population of about 10.3 million people, the thing worth saying here is that there is no traffic jam which is quite popular in some big cities in Asia like Jakarta, Bankok, Hochiminh City or Hanoi. Other systems of spillway dam, water and waste management are wonderful. Seoul is really a supermodel of a modern and civilized city. The image can be explained that Seoul’ Governors have a good urban strategic planning and management as well as tourism planning and management.
Tourism planning and management is a strategic task in a national level and requires the cooperation of many fields including nature, culture, socio-economic, human beings and this task needs the synchrony as well as the continuity in updating to perfect itself. We do hope that the results of this research on practical study of Korea tourism planning and management will give some valuable lessons and experiences for Vietnam situations in general and Da Nang city in particular. It is very helpful for us to develop all potentials and good points of the country and promote its tourism as a strong economic field in the renovation process of the country.

Recommendations
The study on tourist activities in Korea has brought us some following comments:
1. During many decades of construction and development, Korea has quickly become a rich country with income per capita of over 18,000 USD/ year. Consequently, Korea has to face with the situation in which people tend to travel abroad to some major destinations like Australia, Europe, America and it is also the main cause for deficit in financial balance of the country. In the near future, thanks to many powerful tourist strategies, Korea hopes to attract more international tourists to balance its inbound and outbound.
 2. Korea has many advantages including many beautiful sights, fresh air and climate, ideal living environment, high technology, good experts in medical care, especially many famous dishes and natural medicine like Kim chi, fomes japonicus (Linh chi), ginseng, etc. All these things will help Korea develop strongly many forms of tourism including tour for increasing health, tour for health care, tour for beauty needs.
3. Being a leading country in oil filter and petro chemistry which SK Corp in Ulsan is typically with the greatest energy and chemicals industries, especially in Oil refining industry and refined petroleum products. With the consuming of about 2.2 million bbl/d of oil in 2006, South Korea became the ninth consumer of oil in the world and the fifth net importer). Therefore, the transportation, preservation, processing and treatment of crude oil need special care to avoid causing tourism environment pollution and sea ecology like the serious overflowed oil accident in Taean coast, Chungcheong Province, Korea in December 2007.
4. Some years ago, the Japanese Investors had invested finance for establishing apartment block and Sanatorium for Japanese old people and pensioner at Ha My Village, Hoi An City. I think it is a good model for the cooperation between Da Nang City and Korean Investors to support each other. 
Appendix 1

Da Nang Tour

                                          IMPRESSION & TRUST

 


05 days / 04 nights

Day 1: ARRIVAL IN DA NANG 
Arrival at Da Nang International Airport. Pick up and overland to Hoi An - the World Heritage site recognized by UNESCO in Vietnam. On the way to Hoi An, visit Cham Museum. Transfer to Hoi An & Check in hotel. Dinner and O/N in Hoi An.(D)
Day 2: Hoi An City Tour - Hue

Visit Hoi An ancient town, a centuries-old town with ancient houses, temples, markets and handicraft workshops. Lunch and tranfer to Hue.

O/N in Hue. ( B, L, D).

Day 3: HUE – QUANG BINH
In the morning, a sightseeing tour includes: visiting Thien Mu Pagoda, the Imperial Citadel - built in 1804 on a site chosen in accordance with the principles of geomancy, the tomb of King Tu Duc ( ruled 1848-1883 )  and the Dong Ba Market, famous for its best conical hats in Vietnam. In the afternoon. And then transfer to Dong Hoi city.

O/N in Dong Hoi. ( B, L, D).

Day 4: DONG HOI – PHONG NHA - HUE 
Breakfast at hotel then depart for Phong Nha Cave,  boat trip to discover Phong Nha cave, one of the most beautiful and longest caves in the world, a World Natural site. Lunch and come back Hue city.  Free for your own activities.

O/N in Hue. ( B, L, D).

Day 5: DEPARTURE FROM HUE 
Free for your own activities until transfer to Phu Bai airport for departure. (B )

TOUR PACKAGE:……….. USD
Services:

· NEW AERO SPACE BUS ( HIFI STEREO KARAOKE, GOOD AIR CONDITION )
· FEES OF FOMALITY AT BORDER
· 3 STAR HOTEL IN HUE AND HOIAN.
· COLD WATERS BOTTLE AND TISSUES

· ENTRANCE FEES

· SOUVENIRS FOR CLIENTS

· THAI SPEAKING GUIDE.

Appendix 2

     Da Nang Tour

IMPRESSION & TRUST

 

05 days / 04 nights

Day 1: Da Nang arrival  
Pick up at aiport and transfer to hotel. Free at leisure or visit Cham’s Museum if time permit. 

Day 2: Da Nang - My Son - Hoi An  
Depart for My Son. Visit the Holy Land with Cham’s Towers. During the century when Tra Kieu (then known as Simhapura) served as the political capital of Champa, My Son was the site of the most important Cham intellectual and religious centre, and also may served as a burial place for Cham monarchs. My Son is considered to be Cham’s counterpart to the grand cities of South-East Asia’s other Indian influenced civilizations: Angkor (Cambodia), Bagan (Myanmar), Ayuthaya (Thailand) and Borobudur (Java). Keep onward to Five Marble Mountains and the traditional Stone Carving of Non Nuoc. Finally arrive in Hoi An. Have dinner with Cao Lau, Hoi An’s unique delicious dish. Enjoy the legendary night of Hoi An with the colorful lanterns, ancient houses and riverfront cafes. O/N in Hoi An. If fortunately, you may have chance to catch Hoi An’s fullmoon night with folk performances and traditional games. 

Day 3: Hoi An - Cu Lao Cham  
Arrive at Cua Dai Beach & embark on the Boat for Cham Island. Speed boat to Cham Island. Cu Lao Cham is a large island consists of serveral small islands distance 25 nautical miles off the coast from Hoi An. Cham island has total 7 islands at the area of 16 sq.meter, whereby the largest island is Lao. Lao island is circle-shaped at the high of 500m, the forest here is natural, alot of woods and rare animals. We stop for Swimming & Sunbathing at Bai Chong. The island is a place where shelter for value swallow birds. Around the island has alot of color corals under the water, about 3.000 residents living focucing at Lang and Huong beaches as fishing and agriculture. A small part of people living at the village works at service and handicraft. Fresh sea food lunch is served. The tour takes half day to Lang beach for seeing some interest places as such Au Thuyen – a shelter for boats at bad weather, an over-100 years Tay Tang pagoda remarks the Buddhism came here for long time ago, Ong temple – a place worships a big fish buried here. 16: 00. Back to Hoi An. Stay overnight in Hoi An. 

Day 4: Da Nang departure 
Depart to Da Nang airline for your flight
TOUR PACKAGE:……….. USD
Services:

· NEW AERO SPACE BUS ( HIFI STEREO KARAOKE, GOOD AIR CONDITION )
· FEES OF FOMALITY AT BORDER
· 3 STAR HOTEL IN HUE AND HOIAN.
· COLD WATERS BOTTLE AND TISSUES

· ENTRANCE FEES

· SOUVENIRS FOR CLIENTS
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Stretching 1,450km and running through 13 provinces of  the


four Greater Mekong Sub-region (GMS) countries of Viet Nam,


Laos , Thailand and Myanmar , the East-West Economic


Corridor (EWEC) is the first inland route to connect the Pacific


Ocean and the Indian Ocean.Viet Nam's Tien Sa port in the central


city of Da Nang is the eastern gateway
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