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4.1 Intnxiuctum ..-
4-2 The Meanings ot Work 
4 3 The Value of Work t^ 
4-4 The Conventional View oi Work 72 
4 3 The Human Fulfillment Model 74 
4 ^ Th*' Liberal Mixlel of Work 77 
4-7 BinineK' RespiHisibility for Meaningful Work 79 

Re\ iew Questitws 81 

Chapter Five: Moral Rights in the Workplace 84 

uwu»»n c ,\se Employee Rights and Wn>ngs 84 
Diwu2»Mun Queshons 85 

5.1 Introduction: Employee Rights 85 
5^ The Right to Work ^ 
5 3 Empknment at Will 
5-4 Due Process in the Workplace ^ 

PartKipation Rights ** 
5A Enpioyer Health and Safety * 
57 Pri\ao intheWt>fkplace ' ^ 

ReMe^ Questkw^ * ^ 

Chapter Six: Employee Responsibilities ^^ 

Omciamkatt Cai«e PurfiMJ I sxui Managerial Rnp«ir\»ib«l)ty at Ennwi 
and Arthur Andencn 

DisMTusMon Quttbons 
6 1 Introductaun 
^ 2 The Nam>w \ itn% of Emplo>w RnpomabilitMs: Empl^ »> --^ 

as Agents 
6 3 Managmal Re^punsibibty-: Profeisinnal Ethics and Cunflicto 

of Interests ^̂ ^ 

114 
114 

115 



6,4 Trust and Loyalty in th*- tv.%rkplaop 
6 3 RfSponsfcOMnto Th tie^ H<inc<.f̂  Wlii<lk+!..wm,^ 

and Ireiider Trading . ^ 
HiMiestv ,2-
W^istkblawii^ ,27 

Trading , ^ 
Re\iew QiMsttons HI 

Chapter Seven: Marketing Fthics: Product Safetv and Pricing jj^ 

Discxtasion Case: Pn^duct Safetv m ttu' AutiMnobile Inilustry jj-j 
DIscaMkm Questunis I ^ 

7.1 IntnxluiiMm Marketing and Fthics 1^ 
7.2 Eihual bsurs m Marketing An CXer\iew \yfi 
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